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peer groups.

4
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KPI results

Vendor support

* Compared to 65% for the average
BI tool.

88% 

of surveyed users rate
Longview Analytics‘ 
vendor support as 
excellent or good.*  

Satisfaction

* Based on the aggregate of “Very 
satisfied“ and “Somewhat satisfied“ .

95% 

of surveyed users
are satisfied 
with Longview Analytics.*

* Compared to 80% for the average
BI tool.

Dashboards 

94% 
of surveyed users rate
Longview Analytics‘ 
functionality for 
creating dashboards 
as excellent or good.*  

* Compared to 65% for the average
BI tool.

Implementer support

84% 

of surveyed users rate
Longview Analytics‘ 
implementer support 
as excellent or good.*  

* Compared to 43% for the average
BI tool.

Flexibility

75% 

of surveyed users chose
Longview Analytics
because of its flexibility.*

The BI & Analytics Survey 21: Longview Analytics Highlights Dashboard 
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With four top ranks and 27 
leading positions in three 
different peer groups, 
Longview Analytics once again 
achieves an outstanding set 
of results in this year’s BI & 
Analytics Survey. Convincing 
ratings in many KPIs help to 
consolidate its position as a 
market-leading BI and analytics 
product that is delivering 
considerable benefits to its 
customers. 

Companies can benefit from 
using Longview Analytics in 
terms of faster reporting, 
analysis or planning and 
improved data quality, leading 
for many to better business 
decision-making. The vast 
majority of customers are 
satisfied with insightsoftware 
and its Longview Analytics 
product.

Summary

Top-ranked in

Flexibility

Visual design standards

. . . . . . . . . . .

Leader in

Dashboards

Query performance

Sales experience

Innovation

Leader in

Implementer support

Dashboards

Advanced analytics

Flexibility

Query performance

Performance satisfaction

Sales experience

Customer experience

Visual design standards

Location intelligence

Operational BI

Innovation

Competitive win rate

Competitiveness

Top-ranked in

Flexibility

Visual design standards

. . . . . . . . . . .

Leader in

Dashboards

Query performance

Performance satisfaction

Sales experience

Location intelligence

Mobile BI

Innovation

Competitive win rate

Competitiveness

The BI & Analytics Survey 21: Longview Analytics Highlights

Peer Group 
Dashboarding-focused 

products

1.

Peer Group 
Americas-focused 

vendors

1.

Peer Group
EMEA-focused vendors
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The BI & Analytics Survey 21: Longview Analytics top ranks

Leading
9

Top-ranks
2

Peer Group
Americas-focused vendors

Top-ranked
in

Peer Group
Americas-focused vendors

Visual design
standards

Top-ranked
in

Peer Group
Americas-focused vendors

Visual design
standards

Top-ranked
in

Peer Group
Americas-focused vendors

Flexibility

Leading
14

Peer Group
EMEA-focused vendors

Leading
4

Top-ranks
2

Peer Group
Dashboarding-focused vendors

Top-ranked
in

Peer Group
Dashboarding-focused products

Flexibility



“
„

Um resenderrum ipsam alis ullorem 
oluptate sunt ad eos dent quae 

perum hiciis dolore, velit maximil inte

Role, industry, XYZ employees

Customer Quotes

“
„

Fast implementation, good support, 
complex, individual planning realisable 

without problems.*

CEO, consulting, >2,500 employees

“
„

There is nothing that cannot 
be done.*

External consultant, retail/
wholesale/trade, >2,500 
employees

“
„

I‘ve personally tried a variety of BI solutions, but 
this is the first time I’ve used such a visual and 

quick-to-implement solution reflecting user 
requirements like Longview.

Person responsible/Project manager for BI/analytics 
from IT department, manufacturing, >2,500 employees

“
„ Recommended.*

Person responsible/Project 
manager for BI/analytics from 
IT department, IT, 100-2,500 
employees

““
„

A tool with which you can get fast results 
without a lot of previous knowledge in 

the field of development.*

IT employee, retail/wholesale/trade, 100-
2,500 employees

*Translated by BARC



“
„

Um resenderrum ipsam alis ullorem 
oluptate sunt ad eos dent quae 

perum hiciis dolore, velit maximil inte

Role, industry, XYZ employees

What customers like most

“
„

Flexibility and speed 
in implementing new 

requirements.*

External consultant, retail/wholesale/
trade, >2,500 employees

“
„

I think of it as a development platform, you 
can start from nothing but build an entire 

application that exactly meets the needs 
of your process.

Employee of a cross-departmental BI/analytics 
team, media/publishing, >2,500 employees “

„

Fast visual creation of print and online reports. The ability to 
create MDX queries directly in the application. Direct access 

to external systems via connectors without its own data 
management. The end user does not need any additional 

software, everything can run in the browser.*

IT employee, retail/wholesale/trade, 100-2,500 employees

“
„

Building a system that fully reflects the 
needs of users.

Person responsible/Project manager 
for BI/analytics from IT department, 
manufacturing, >2,500 employees

““
„

The tool is very flexible and you can 
really develop a lot: what I like most is 

the possibility to program input masks 
quickly.*

Line of business employee, manufacturing, 
>2,500 employees

*Translated by BARC
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The BI & Analytics Survey 21 is based 
on findings from the world‘s largest and 
most comprehensive survey of business 
intelligence end users, conducted from 
March to June 2020. In total, 2,591 people 
responded to the survey with 2,136 
answering a series of detailed questions 
about their use of a named product. 
Altogether, 33 products (or groups of 
products) are analyzed in detail.

The BI & Analytics Survey 21 examines user 
feedback on BI product selection and usage 
across 36 criteria (KPIs) including business 
benefits, project success, business value, 
recommendation, customer satisfaction, 
customer experience, innovation and 
competitiveness. 

This document contains just a selection 
of the headline findings for Longview, an 
insightsoftware company. It does not show 
all the KPI results and focuses mainly on 
the positive findings.

For more information on the survey, visit 
The BI Survey website.

Longview, an insightsoftware company in  

IntroductionLongview Analytics can trace its routes back 
to the founding in 1993 of arcplan, a German-
based BI and analytics vendor. In 2015, arcplan 
merged with Canada-based Longview Solutions, 
a leading provider of CPM and tax provision 
software solutions. Five years later in February 
2020, Longview was acquired by insightsoftware, 
a global provider of enterprise resource planning 
(ERP) and enterprise performance management 
(EPM) reporting solutions, and is now part of 
a 700-person organization with over 25,000 
customers.

insightsoftware’s goal is to help organizations 
achieve a higher level of financial intelligence 
by accelerating financial processes through 
a portfolio of finance-owned and operated 
solutions that automate manual activities to 
increase productivity, accuracy and transparency.

Longview is a natural fit into this model with 
its connected finance approach that is a driver 
towards greater financial intelligence. The product 
portfolio includes solutions to empower the 
office of the CFO to seamlessly connect people, 
processes and enterprise data, thereby building 

confidence in their numbers. This results in 
more proactive, efficient and timely insights, 
which drive greater financial intelligence across 
the organization. Longview‘s product portfolio 
connects more of the capabilities required by the 
office of the CFO to help drive success with speed, 
consistency and accuracy. Solutions cover: 
• Dashboards, reporting and analysis (Longview 
Analytics)
• Planning, budgeting and forecasting (Tidemark 
– added in 2017 when Longview merged with 
Tidemark)
• Consolidation and close (Longview Close)
• Tax provisioning (Longview Tax)
• Operational transfer pricing (Longview Transfer 
Pricing)

Longview Analytics complements Tidemark, 
Longview Close, Longview Tax and Longview 
Transfer Pricing with mobile reporting, 
dashboarding and analytics solutions. It can also 
be used as a standalone BI and analytics platform 
to connect to various financial, operational and 
external data sources. At its core, the product is 
a versatile platform for developing tailor-made 
BI and analytics applications across all major 
databases, applications and systems (Longview 
and other third-party data sources). Users 
typically access these analytics applications via a 
web browser. 

Longview Analytics overview

Versions used
n=32

This year we had 32 responses from Longview An-
alytics users. At the time of the survey, 92 percent 
of them were using version 10 and 8 percent were 
running version 8.

Longview Analytics customer responses

92%

V10

8%

V8

https://bi-survey.com/business-intelligence-software-comparison
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Customers mainly use Longview Analytics 
for dashboards/scorecards (94 percent) and 
standard/enterprise reporting (91 percent). 
34 percent of respondents plan to use it for 
advanced analysis, 34 percent for ad hoc query 
and 28 percent within budgeting/planning 
processes in the future. 
Longview Analytics targets large and mid-sized 
companies across all industries. 53 percent of 
our sample of Longview Analytics customers 
came from large companies (more than 2,500 
employees) with a median of 200 users, but 
the impressive mean of 1,248 users indicates 
there are also several significantly larger 
implementations. 
Longview Analytics is geared to power users 
with functionality for various BI and analytics 
tasks. Typical tasks carried out with Longview 
Analytics by business users include viewing/
navigating data (86 percent), exploring/analyzing 
data (59 percent) and creating reports (53 
percent), which demonstrates the feature-
richness of the product. 
Customers achieve an average of 19 percent 
usage penetration among all employees 
(compared to the survey average of 17 percent). 
In typical scenarios, a few specially trained 
tech-savvy developers use Longview Analytics to 
create custom-built BI and analytics applications 
for business users in their organizations. This 
indicates that the product is focused more on 
trained power users from business or IT than 
the majority of employees.

Comment

User and Use Case
Demographics

Current vs. planned use
n=32

In use Planned

94%

91%

50%

50%

44%

25%

19%

3%

3%

19%

28%

34%

22%

34%

Dashboards/
Scorecards

Standard/Enterprise
reporting

Basic data analysis

Budgeting/Planning

Ad hoc query

Financial
consolidation

Advanced analysis

5 products most often evaluated in
competition with Longview Analytics
n=29

28%

24%

24%

24%

24%

QlikView

Microsoft Excel

Microsoft Power BI

Microsoft SSAS

Tableau

Percentage of employees using
Longview Analytics
n=31

Longview Analytics

Average of all
products

19%

17%

Number of users using Longview Analytics
n=31

Median

Mean 1248

200

1084

82

Longview Analytics Average of all
products

Company size (employees)
n=32

3%

44%

53%

Less than 100

100 - 2500

More than 2500

Tasks carried out with Longview Analytics
by business users
n=32

Longview Analytics
Average of all products

86%
86%

59%
79%

53%
66%

16%
32%

View/Navigate

Explore/Analyze

Create reports

Model/Enrich
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Large global enterprise BI platforms
Includes products equipped with functionality for 
enterprise deployments that focus on a broad 
range of BI use cases.
Dashboarding-focused products
Includes products that focus on creating 
advanced and highly sophisticated dashboards.
Ad hoc reporting-focused products
Includes products that focus on self-service 
reporting and ad hoc analysis.
OLAP analysis-focused products
Includes products that focus on analysis in 
dimensional and hierarchical data models.
Self-service analytics-focused products
Includes products that focus on visual data 
discovery and advanced data visualization.
Integrated performance management products
Includes products that provide integrated 
functionality for BI and performance 
management, especially planning and budgeting.
Large international BI vendors
Includes products from companies with annual 
revenues of $200m+ and a truly international 
reach.
EMEA-focused vendors
Includes products from vendors that have a 
significant presence in - and focus on - the EMEA 
region.
Americas-focused vendors
Includes products from vendors that have a 
significant presence in - and focus on - the 
Americas region.
Embedded analytics-focused products
Includes reporting and analytics products that 
can be embedded in other business applications.

Peer Groups Overview

Longview, an insightsoftware company in  

The BI & Analytics Survey 21 features a range 
of different types of BI tools so we use peer 
groups to help identify competing products. 
The groups are essential to allow fair and useful 
comparisons of products that are likely to 
compete.

The peer groups have been defined by BARC 
analysts using their experience and judgment, 
with segmentation based on two key factors:

1. Usage scenario - functional peer 
groups are mainly data-driven and 
based on how customers say they 
use the product. 

2. Regional focus - is the vendor a large 
international vendor with a truly 
global presence or does it focus on 
a particular region? We also take 
into account the location of BI & 
Analytics Survey respondents.

Longview Analytics features in the following 
peer groups:

• Dashboarding-focused products

• EMEA-focused vendors

• Americas-focused vendors

The BI & Analytics Survey 21 provides the 
reader with well-designed KPI dashboards 
packed with concise information, which can be 
absorbed at a glance. The KPIs all follow these 
simple rules:

• Only measures that have a clear 
good/bad trend are used as the 
basis for KPIs.

• KPIs may be based on one or more 
measures from The BI & Analytics 
Survey.

• Only products with samples of at 
least 20 - 30 (depending on the KPI) 
for each of the questions that feed 
into the KPI are included.

• For quantitative data, KPIs are 
converted to a scale of 1 to 10 
(worst to best).

• A linear min-max transformation 
is applied, which preserves the 
order of, and the relative distance 
between, products‘ scores.

The terms ‘top-ranked’ and ‘leader’ are used 
in the following KPI chart titles. ‘Top-ranked’ 
indicates first position. ‘Leader’ usually denotes 
a position in the top 25-30% of products listed 
in the chart.

Peer Group Classification

The KPIs

Peer Groups and KPIs



The ‘Advanced analytics’ KPI is based on how many survey respondents use 
advanced analysis (such as predictive analysis, data mining, machine learning).

The ‘Implementer support’ KPI measures user satisfaction with the level of the 
implementer’s support for the product.

Advanced analytics &  
Implementer support
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Customers are largely satisfied with insightsoftware and Longview Analytics. In particular, the 
vendor’s support services and implementation support are highly valued, highlighting the close 
relationship the vendor has with its customers. Customer satisfaction and loyalty are key goals 
for insightsoftware. The vendor listens carefully to feedback, constantly improving its software 
with this information. In fact, an impressive 65 percent of respondents (compared to the survey 
average of 43 percent) state they have no significant problems at all when using Longview Ana-
lytics. Rightly, Longview Analytics is ranked among the leaders for ‘Implementer support’ in the 
‘EMEA-focused vendors’ peer group in this year’s BI & Analytics Survey.

Project Success

Implementer support – Leader

Peer group: EMEA-focused vendors

Longview Analytics is a leader for ‘Advanced analytics’ in the ‘EMEA-focused vendors’ peer group. 
Typically, specially trained, tech-savvy developers build all the functional capabilities required 
in an analysis or report into the application. Later on, business users can work with these appli-
cations and perform their analyses. Within applications, users can drill down and perform pivot 
table functions as well as filter, group, rank and sort data or apply conditional formatting. More-
over, advanced analytics functions and algorithms can be triggered in Longview Analytics (for 
example, leveraging R scripts). For 34 percent of respondents, advanced analysis is an important 
use case for Longview Analytics in the future.

Project SuccessViewpoint

Viewpoint

Advanced analytics – Leader

Peer group: EMEA-focused vendors

Implementer support

Advanced analyticsViewpoint
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This KPI is based on how users rate their BI tool for creating dashboards/
reports (data selection, data visualization, formatting/layout).

Dashboards
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Creating individual and highly sophisticated dashboards is a key strength of Longview Analytics. 
The product provides full dashboard and cockpit creation capabilities based on all major databases, 
applications and systems (Longview and other third-party data sources). Content is created using 
Analytics Designer via drag-and-drop and point-and-click techniques in a graphical user interface. 
Analytics Designer is very configurable and supports a comprehensive set of functions and formulas 
for the creation of content. Designated power users or administrators typically create the content, 
and business users then utilize it to configure their personalized dashboards or walls. Leading rank-
ings for Longview Analytics in the ‘Dashboards’ KPI across all of its peer groups speak for itself.

Viewpoint

Dashboards
Dashboards – Leader Dashboards – Leader

Dashboards – Leader

Peer group: Americas-focused vendors Peer group: EMEA-focused vendors

Peer group: Dashboarding-focused products
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This KPI is based on how often the product was chosen for its flexibility, 
and on the frequency of complaints about user flexibility post-imple-

mentation.

Flexibility
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In terms of the customer experience, flexibility is a key strength of the product. It is also by far the 
number one reason (cited by 75 percent of customers) why companies choose to buy it. Longview 
Analytics is a very flexible development environment for creating tailored BI and analytics appli-
cations. The product’s flexibility and the high level of customization that can be built into applica-
tions are key to its success. One customer hits the nail right on the head, saying, “There is nothing 
that cannot be done.” Delivering exactly what the customer needs, tailored applications built with 
Longview Analytics often precisely meet with users’ expectations and therefore ensure a high level 
of product satisfaction. In this year’s survey, Longview Analytics is the winner for ‘Flexibility’ in the 
‘Dashboarding-focused products’ and ‘Americas-focused vendors’ peer groups.

Viewpoint

Project Success
Flexibility – Top-ranked Flexibility – Top-ranked

Flexibility – Leader

Peer group: Dashboarding-focused products Peer group: Americas-focused vendors

Peer group: EMEA-focused vendors

1. 1.

Flexibility
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This KPI is based on how quickly queries respond
(adjusted by data volume).

Query performance
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Longview Analytics is a leader in ‘Query performance’ across all of its peer groups. The product and 
its underlying database environments are clearly capable of dealing with the data volumes and user 
numbers its customers typically work with. However, it should be noted that the underlying data-
base can have as much influence on performance as the front end itself. Nonetheless, customers 
are largely satisfied with Longview Analytics’ query performance. Complaints about its query per-
formance are almost non-existent (6 percent of respondents). The same applies to problems such 
as ‘Product cannot handle large number of users’ (6 percent) and ‘Product cannot handle our data 
volumes’ (6 percent).

Viewpoint

Project Success
Query performance – Leader Query performance – Leader

Query performance – Leader

Peer group: Americas-focused vendors Peer group: EMEA-focused vendors

Peer group: Dashboarding-focused products

Query performance
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This KPI measures the frequency of complaints about the system’s 
performance.

Performance satisfaction
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The survey results show that Longview Analytics and its underlying database environments can 
handle the data volumes and user numbers its customers typically work with. Complaints about its 
query performance are almost non-existent (6 percent of respondents). Longview Analytics supports 
direct connections to multiple database systems including relational databases, multidimensional 
databases, SAP applications, XML files and web services. Longview Analytics itself is a pure front end 
and does not have a proprietary database. The underlying data model is built and maintained direct-
ly in the database. Performance satisfaction among customers is good, placing Longview Analytics 
aomng the leaders in the ‘Americas-focused vendors’ and ‘EMEA-focused vendors’ peer groups.

Viewpoint

Project Success
Performance satisfaction – Leader

Peer group: Americas-focused vendors Peer group: EMEA-focused vendors Performance satisfaction
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This KPI is based on how respondents rate the sales/purchasing 
experience with the vendor.

Sales experience
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A high proportion of Longview Analytics customers rate their sales/purchasing experience with the 
vendor very highly. Respondents state that the vendor’s timely and thorough response to prod-
uct-related and technical questions, its industry-specific knowledge, ability to understand an organ-
ization‘s needs, pricing and contract flexibility and general conduct during the product evaluation 
and contract negotiation are all excellent. In the highly competitive BI and analytics market, a highly 
professional sales organization is essential for survival and to continue to win new customers. The BI 
& Analytics Survey results show that insightsoftware sincerely cares for its prospects and customers. 
Longview Analytics is rated as a leader for ‘Sales experience’ in all of its peer groups.

Viewpoint

Project Success
Sales experience – Leader Sales experience – Leader

Sales experience – Leader

Peer group: Americas-focused vendors Peer group: EMEA-focused vendors

Peer group: Dashboarding-focused products

Sales experience
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The ‘Customer experience’ KPI combines the ‘Self-service’, ‘Ease of use’, 
‘Flexibility’, ‘Query performance’, ‘Performance satisfaction’ and ‘Sales experience‘ 

KPIs. 

The ‘Operational BI’ KPI is based on the proportion of survey respondents that 
currently use real-time data from transactional systems with their BI tool.

Customer experience & 
Operational BI
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Longview Analytics’ remarkable range of supported databases and applications also enables 
direct access to many operational source systems. The BI & Analytics Survey results clearly show 
that ‘Operational BI’ is a frequent use case for Longview Analytics customers, a fact that BARC 
can also confirm from its own consulting projects. Longview Analytics is often used to create cus-
tom BI and analytics applications with dashboards, reports and analyses, in which several data 
sources are combined. As a pure front end, it does not have a proprietary database and many 
customers use the product with (real-time) data from transactional systems. Users can access 
an immediate view of information from any supported client (web, desktop, mobile). Longview 
Analytics is ranked as a leader for ‘Operational BI’ in the ‘EMEA-focused vendors’ peer group.

Project Success

Operational BI – Leader

Peer group: EMEA-focused vendors

‘Customer experience’ combines the ‘Self-service’, ‘Ease of use’, ‘Flexibility’, ‘Query Performance’, 
‘Performance satisfaction‘ and ‘Sales experience‘ KPIs. Good results in several of these lead to a 
strong showing for ‘Customer experience’ in the ‘EMEA-focused vendors’ peer group. Customers 
are particularly satisfied with the product’s flexibility, which is a key strength. The product is a 
very flexible development environment for creating tailored BI and analytics applications. Flexibil-
ity and the high level of customization that can be built into applications are key to its success. 

Furthermore, performance satisfaction is also very high among customers. The product and its 
underlying database environments are clearly capable of dealing with the data volumes and user 
numbers its customers typically work with.

Project SuccessViewpoint
Customer experience – Leader

Peer group: EMEA-focused vendors

ViewpointOperational BI

Customer experienceViewpoint
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This KPI is based on the proportion of survey respondents that currently 
use visual design standards with their BI tool.

Visual design standards
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Longview Analytics offers comprehensive charting opportunities and is frequently used by customers 
to implement visual design standards. Tables and graphic objects are available as standard 
functionality for visualizing data and key figures, offering a good range of charting opportunities 
including bullet graphs, sparklines (micro charts) and Pareto charts. The product uses its own charting 
engine and supports the International Business Communication Standards (IBCS) for standardized 
information design. Indeed, Longview Analytics (formerly arcplan, version 8) was the first BI and 
analytics software to be certified HICHERT®IBCS compliant by BARC back in April 2014. Certification is 
based on a series of tests of the software’s capacity to create standardized, easy-to-interpret reports 
and dashboards. Longview Analytics achieves two top spots for ‘Visual design standards’ in its peer 
groups this year.

Viewpoint

Visual design standards

Visual design standards – 
Top-ranked

Visual design standards – 
Top-ranked

Visual design standards – Leader

Peer group: Dashboarding-focused products Peer group: Americas-focused vendors
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This KPI is based on the proportion of survey respondents that currently 
perform spatial/location analysis with their BI tool.

Location intelligence
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Longview Analytics is frequently used to perform visual analytics, including location intelligence 
based on geospatial data. The product offers comprehensive charting opportunities – including bar, 
line and pie charts as well as more complex types such as waterfall, bubble and Monte Carlo charts 
and maps. For location intelligence, static maps are available as standard and an integration with 
Google Maps is also provided to include geospatial visualizations in dashboards or reports for exam-
ple. A good proportion of customers use the product for location intelligence and Longview Analytics 
emerges as a leader in the ‘EMEA-focused vendors’ and ‘Americas-focused vendors’ peer groups.

Viewpoint

Project Success
Location intelligence – Leader Location intelligence – Leader

Peer group: EMEA-focused vendors Peer group: Americas-focused vendors Location intelligence
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This KPI is based on the proportion of survey respondents that 
currently use their BI tool on a mobile device.

Mobile BI
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One of Longview Analytics’ main strengths is mobility – via the responsive design approach – 
leading to strong results in this KPI in recent years. Longview’s ‘DORA’ approach (Design Once, 
Run Anywhere) works by automatically adapting to the screen resolution of the device accessing 
the application, be it a laptop, desktop, tablet or smartphone device. With this comes the advan-
tage of delivering identical functionality across all devices while reducing development cost and 
effort. Longview Analytics’ HTML5 web client can run in the browser of any mobile device and 
users can even perform write-back operations in planning scenarios. In this year’s BI & Analyt-
ics Survey, Longview Analytics is a leader for ‘Mobile BI’ in the ‘Americas-focused vendors’ peer 
group.

Project SuccessViewpoint
Mobile BI – Leader

Peer group: Americas-focused vendors Mobile BIViewpoint
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This KPI combines the ‘Cloud BI’, ‘Mobile BI’, ‘Operational BI‘, ‘Visual de-
sign standards‘, ‘Location intelligence‘, ‘Visual analysis‘, ‘Data preparation‘, 

and ‘Embedded BI‘ KPIs to measure the product’s level of innovation.

Innovation
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Customers consider Longview Analytics to be an innovative product. It scores well in many of 
the innovation KPIs, particularly ‘Mobile BI’, ‘Visual design standards’ and ‘Operational BI’ and is 
ranked among the leaders in all of its peer groups. One of Longview Analytics’ main strengths is 
mobility – via the responsive design approach. Its ‘DORA’ approach (Design Once, Run Anywhere) 
works by automatically adapting to the screen resolution of the device accessing the application, 
be it a laptop, desktop, tablet or smartphone device. Longview Analytics also offers comprehensive 
charting opportunities and is frequently used to implement visual design standards. The product 
uses its own charting engine and supports the International Business Communication Standards 
(IBCS) for standardized information design. Operational BI is clearly a frequent use case for 
customers too. Longview Analytics’ data connectivity enables direct access to many operational 
source systems. 

Viewpoint

Innovation
Innovation – Leader Innovation – Leader

Innovation – Leader

Peer group: EMEA-focused vendors Peer group: Americas-focused vendors

Peer group: Dashboarding-focused products
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This KPI is based on the percentage of wins in competitive evaluations.

Competitive win rate
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As in previous years, Longview Analytics’ competitive win rate – based on the percentage of deals 
won in competitive evaluations against other vendors – is good. While the product is rather seldom 
considered for purchase, it has a very good win rate against competitors when companies do decide 
to evaluate it. Longview Analytics is certainly one of the most flexible BI and analytics development 
environments on the market, and it can meet a variety of challenges in this space. Flexibility is by far 
the number one reason (75 percent) why companies buy Longview Analytics and is a key strength of 
the product. The vendor often participates in competitive evaluations itself, particularly in the DACH 
region, and does implementation projects using its own consulting team.

Viewpoint

Project Success
Competitive win rate – Leader Competitive win rate – Leader

Peer group:  EMEA-focused vendors Peer group:  Americas-focused vendors Competitive win rate
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This KPI combines the ‘Considered for purchase’ and ‘Competitive win 
rate’ KPIs.

Competitiveness
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arcplan, the development company behind Longview Analytics, was a comparatively small German 
vendor and its market presence was rather limited with a heavy reliance on partners outside its 
home market. Longview, the company with which arcplan merged in 2015 to enhance its capabilities 
for CPM, was also little known in the worldwide marketplace. As a consequence, Longview Analyt-
ics is still seldom evaluated for purchase. With the acquisition by insightsoftware in February 2020, 
Longview Analytics’ international visibility and sales will surely increase and the product’s ‘Consid-
ered for purchase’ rating is likely to improve in the future. When organizations do decide to evaluate 
the product, its competitive win rate against other vendors in head-on competitions to win cus-
tomers is actually very good. Longview Analytics is a leader for ‘Competitiveness’ in two of its peer 
groups this year.

Viewpoint

Project Success
Competitiveness – Leader Competitiveness – Leader

Peer group: EMEA-focused vendors Peer group: Americas-focused vendors Competitiveness
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The BARC BI Trend Monitor 
2020 reflects on the trends 
currently driving the BI and 
data management market 
from a user perspective. We 
asked close to 2,900 users, 
consultants and vendors for 
their views on the most im-
portant BI trends.

Other Surveys

The Planning Survey 20 is the 
world’s largest survey of plan-
ning software users. Based on 
a sample of 1,406 responses, 
it offers an unsurpassed level 
of user feedback on 23 leading 
planning products. Find out 
more at www.bi-survey.com

Events
Decision-makers and IT industry leaders come 
together at BARC events. BARC seminars in 
small groups, online webinars and conferences 
with more than 1,000 participants annually all 
offer inspiration and interactivity. Through 
exchange with peers and an overview of 
current trends and market developments, 
you will receive new impetus to drive your 
business forward. 

Consulting
In confidential expert workshops, coaching 
and in-house consultations, we transform 
the needs of your company into future-proof 
decisions. We provide you with successful, 
holistic concepts that enable you to use 
the right information correctly. Our project 
support covers all stages of the successful use 
of software

BARC (Business Application Research Center) 
is one of Europe’s leading analyst firms for 
business software, focusing on the areas of 
data, business intelligence (BI) and analytics, 
enterprise content management (ECM), 
customer relationship management (CRM) 
and enterprise resource planning (ERP). 
Our passion is to help organizations become 
a digital company of tomorrow. We do this by 
using technology to rethink the world, trusting 
data-based decisions and optimizing and 
digitalizing processes. It‘s about finding the 
right tools and using them in a way that gives 
your company the best possible advantage.
This unique blend of knowledge, exchange of 
information and independence distinguishes 
our services in the areas of research, events 
and consulting.

Research 
Our BARC studies are based on internal 
market research, software tests and analyst 
comments, giving you the security to make 
the right decisions. Our independent research 
brings market developments into clear focus, 
puts software and vendors through their 
paces and gives users a place to express their 
opinions. 

BARC — Business Application Research Center
Making digital leaders

BI Trend Monitor 2020
The world's largest survey of BI trends

BARC Research Study

The BARC survey ‘The Future 
of Reporting‘ investigates how 
and why companies should 
modernize their reporting and 
is based on a survey of 600 
participants from 58 countries 
across a range of industries. 
Download here.

THE FUTURE OF
REPORTING

This study was prepared by BARC, an independent 

thanks to the generosity of BOARD, IBM, SAP, 
Tableau and Zoho.

Authors 
Larissa Baier
Robert Tischler

RESEARCH STUDY

Longview, an insightsoftware company in  

This is a specially produced summary 
by BARC of the headline results for 

Product XYZ

The Planning Survey 20
The voice of the planning software user community

https://bi-survey.com/top-business-intelligence-trends
https://bi-survey.com/top-business-intelligence-trends
https://bi-survey.com/planning-software-comparison
http://bi-survey.com
http://barc-research.com/research/future-of-reporting/
http://barc-research.com/research/future-of-reporting/
http://barc-research.com/research/future-of-reporting/


Business Application Research Center – BARC GmbH

Germany

BARC GmbH

Berliner Platz 7

D-97080 Würzburg

+49 931 880 6510

www.barc.de

Switzerland

BARC Schweiz GmbH

Täfernstraße 22a

CH-5405 Baden-Dättwil

+41 76 340 3516

www.barc.ch

Rest of the World 

+44 1536 772 451

www.barc-research.com

Austria

BARC GmbH

Meldemannstraße 
18/01.14

A-1200 Wien

+43 660 6366870

www.barc.at

Business Application Research Center – BARC GmbH

Germany

BARC GmbH

Berliner Platz 7

D-97080 Würzburg

+49 931 880 6510

www.barc.de

Switzerland

BARC Schweiz GmbH

Täfernstraße 22a

CH-5405 Baden-Dättwil

+41 56 470 94 34

www.barc.ch

Rest of the World 

+44 1536 772 451

www.barc-research.com

Austria

BARC GmbH

Meldemannstraße 
18/01.14

A-1200 Wien

+43 660 6366870

www.barc.at

http://barc.de
http://www.barc.ch
http://www.barc-research.com
http://www.barc.at
http://barc.de
http://www.barc.ch
http://www.barc-research.com
http://www.barc.at

